Aloe Vera is 2009’s Top Selling Supplement in Health Food Channel

May 15, 2010 – According to SPINS data reported in the current issue of Herbalgram, Aloe vera was the top-selling dietary supplement in the natural and health food channel last year. Market data firm SPINS records a 6.27 percent year-over-year increase in sales of Aloe vera in health food stores, with total sales approaching $22 million for the 52 weeks ending Dec. 26, 2009.
Aloe vera’s 6.2 percent growth rate is a step ahead of year-over-year sales growth for all herbal supplements combined. SPINS shows sales of herbal supplements growing 4.48 percent year-over-year, reaching nearly $250 million in total 2009 sales in the health food channel. SPINS data does not include sales data from Whole Foods.
Coming in a close second to Aloe vera, flaxseed and/or flaxseed oil sales approached $21 million in 2009 despite a 6.9 percent decrease in sales over the prior year. Together Aloe vera and flaxseed supplements accounted for 17 percent of all dietary supplement sales in the health food channel. 
The remaining top five dietary supplements in the natural and health food channel were wheat or barley grass, açai, and turmeric. Açai and turmeric both showed impressive growth in 2009, up133.06 percent and 22.7 percent, respectively. 
IRI data finds Aloe vera among the top 20 selling dietary supplement in the food, drug and mass market channel. In 19th place, sales of Aloe vera in the FDM channel (excluding Wal-Mart, Sam’s Club, other large warehouse buying clubs, and convenience stores, which are not captured in IRI data) totaled roughly $646,000, representing a 4.8 decrease in sales compared to 2008. IRI lists cranberry, soy, saw palmetto, garlic and echinacea as the top five selling supplements in the FDM channel.
Sales of Aloe vera in important channels such as multi-level marketing are not reported in the Herbalgram article; however, the Nutrition Business Journal, which collaborated with the American Botanical Council on the article, estimates combined sales of herbal supplements rose in all channels in 2009. 
“IRI data indicates that Aloe vera is an important dietary supplement to many health-focused consumers and a crucial contributor to dietary supplement sales in natural and health food stores,” commented International Aloe Science Council Executive Director Devon Powell.
The complete article is available online at http://cms.herbalgram.org/herbalgram/issue86/article3530.html?Issue=86. 
